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The average 20-year-old city dweller receives 105,000

advertising messages each year —that's a lot of noise R ecruars
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at your peril. o o

They are 8.1 million in

number, Gen-Y alone is be-

lieved to spend $42 billion a year

on so-called hedonistic purchas- e

es, and they are more likely to g
get a second job in tough times
than decrease consumption.

They may have a reputation
for being impatient, self-in-
dulgent and jaded, but they are
the world’s most serious super
consumers.

Just ask Adam Penberthy, the
man dubbed the Gen-Y Guy.

He is founder and managing
director of Fresh, a Brisbane PR
firm that teaches business how
to market to young people.

“You must have creative con-
tent, you must speak to niches
and you have to get brand am-
bassadors who can amplify the
brand amongst their friends,”
Mr Penberthy says.

1. Gertificate Ill in Business Administration
(Medical)

2. Short Medical Reception Courses

3. MYOB (Basic, Advanced, End of Financial Year)
4. Dental reception (August 2009 - Booking Now)
5. Pracsoft / Medical Director / Best Practice

"...the challenge for
business is to find a way
to break through the
media noise..."

“The advertising stage is ; "
changing. = 1 . "I.
“A traditional advertising s . |
model was like getting up on . S ,
stage and shouting to the au- &= A o * {
dience and hoping five people L :
put their hand up. TUNED IN: Adam Penberthy, managing director of PR firm Fresh,
“We want to provide specific teaches businesses how to get their message through to Gen Y and Z
creative experiences with key consumers. PHOTO: CONTRIBUTED
people within the key demo-
graphic, to give them the toolsto  (clothing company) Zoo York. riencing a jaw-dropping 2800%
go out and share it with their “They spray-painted their growth per annum.
friends.” brand on the back of cockroach- He said Facebook was also
Mr Penberthy said the chal- es and dumped them in the proving popular with the ov- Expressions of interest for courses :-
lenge for business was to find a middle of Wall Street and loaded  er-25s but MySpace was declin-
way to break through the media it on YouTube where it got five ing in popularity. 1. Certificate IV in Training and Assessment
noise created by the estimated million hits. Mr Penberthy will speak at
105,000 advertising messages the “Then they inspired brand the next Boardroom Lunch at 2. Apply First Aid
average city dwelling 20-year-old  advocates to create their own Montego’s Kawana on July 3.
receives targeted directly at content. It was really clever.” Tickets cost $85 per person 3. Advanced First Aid
them every year. He is predicting big things for and include a two-course lunch, . .
“About 12 months ago was a Twitter as a tool to connect beer and wine. Other services include :-
campaign we really loved by brands with consumers, expe- RSVP by phoning 5493 9665.
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= access to M1
* Site improvements
include a 3,000sqm*

open shed

Auction: Thursday, 18th
June 2009 at 12.00noon
Venue: On site

Glen Grimish
0408 288 517 / 5457 5757
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¢ Land area 18,000sgqm*
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